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STADIUM POINT

To create 1he best world class stand
up music / entertainment venue.

INTRO: ARENAS, A GROWTH AREA

A WIDE mix of shows continued to tempt
ticket buyers at the M.E.N. Arena and boosted
sales for the operator SM@G Europe. The venue
operator saw a 30 per cent rise for 2008, and
finance direclor Alan Rebinson says figures so
far for 2009 are even better. Mr Robinson said:
“Despite the recession, we are doing OK. All our
business 1s performing better in 2002 than it did
in 2008. Artists still want to tour, people still
want to go out and see them, and audiences
are still there. “From where we were this time
last year, it is a very positive frend - much to
our surprise!”

It happens to be in Manchester which has
always had an interest in live music. There is
quite a lot of interest in arenas at the moment
in the market. The general view is that these
artists are not going to make mongy from
records anymore so they will hold more concerts
and therefore arenas are a growih area.

THE MARKET

For an area like Manchester, renowned for its
music heritage and probably the capital of live
music, this is a shame, as there are no venues
that are flexible enough to cater for stand

up events from 3500 to 16.000. We have the
Apollo and then the MEN {which can only do
stand up shows for 6,000 people. Think about
it, a lot of peaple like the Apollo as they can
dance to certain acts. This is where Stadium
Point comes into play as we would like to do
shows primarily aimed for this market, but at
a higher flexible capacity that we can cater for.

We have recently asked various large music
agents, promoters if there was a market for
this and the general feeling is yes. Due to the
growth in live music, as artistes need to be
touring more, the general feeling is there needs
to more venues of this capacity and flexibility.
Qur market is not old bands like Elton John,
Paul McCartney etc. It is more Elbow, Madon-
na, Eminem, lan Brown, Dizzy Rascal, Calvin
Harris, Moby, Basement Jaxx, etc. Where the
public want to dance (a indoor festival vibe),
instead of being seated, and artistes want to
perform in a more edgy venue.

THE PROJEGCT

The project will cost up to £5,000,000 which
will be invested over the next 2 years to build
the venue up to a level we want 1o insure

it reaches. Making this happen will bring
further economic benefits to the Trafford and
Saiford area in new economy and we will aim
to create 250 new jobs locally.

We want to turn the venue into a the world’s
premier stand up Live and Electronic music en-
tertainment venue which Trafford can be proud
of in the same vein as the London 02, This will
take a lot of investment and the revenue generated
in the first two years will support our long term
intentions. We have fantastic connections with
all the main concert promoters and agents and
we Know we can create a venue where premier
artistes will want to perform.

Then we hope the venue will pretty much operate
on a similar basis as the M.E.N. Arena.

SHORT TERM (FIRST 2 YEARS)

Our investment in the building will be over a 2
year + penod. In the first 24 months we will be
carrying out the folllowing works.

*Soundproofing Roof and and Walls as per
AEC report

¢|nstalling Electrics

eNew Fire Exits + Doors

eEntrance Area

*Creating lobbys

sAlarms and Fire Alarms

SCCTV

sAir ventalation

*Removal of Columns Stage 1, Strengthen
Valley Beam and New Foundations - Taking
out 75% of the Columns to create clear opening
to see Live Acts for Stand up concerts

*Bar

*Cloakroom

«Offices

LONG TERM {AFTER 2 YEARS)

*New Toilet Block =

*Removal of Columns Stage 2, New ‘Clear
Spanr’ feature Truss {Designed and similar to
Manchester United’s white Truss) and removal
of last four internal columns to allow seating

*7,763 removable seats

sNew Bar Area

+New Backstage Area







